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Total TV Measurement



TotalTV Measurement
TAM panel with Focal Meter & census data from TV companies (via comScore)
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TV and online viewing during weeks 13-14 (2018)

Online adding  11%

Online adding  3%

Weeks 13-14. TV viewing to MTV, Yle and Nelonen Media 
channels. Online viewing via computer, tablet and smartphones.



Additional viewing time from computers, tablets and smartphones 
– the biggest increase in the youngest age groups.
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Weeks 13-14/2018 (26.3 – 8.4): TV viewing to MTV, Yle and Nelonen
Media channels. Online viewing from smart TV:s included in TAM 
measurement.  Online-viewing = computer, tablets and smartphones.



Online viewing profile is younger than linear TV
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Source: Finnpanel TAM, all measured TV channels during weeks 13-14/2018 
(26.3-8.4). Online TV: Yle Areena,  //  MTV Katsomo and Ruutu/Ruutu+ 



Device usage varies by age group
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Weeks 13-14/2018 (26.3-8.4): Online viewing via big screen, computer, 
tablet and smartphones.
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Temptation Island Finland:
Episode ”Kukas muikkeli tänne tuli?” 
Online rating 166 000
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Weeks 13-14/2018, 1 show + 1 rerun in TV

Rating



1. Consistent, stable, quality census-measurement is crucial. 

2. Using the data: 
 Program level vs. advertising
 Sorting out AVOD and SVOD content
 Trading vs planning currency?

3. Comparability and extensiveness: who are participating and to what extent?

4. Producing target group information from a small panel is difficult 
and not as exact as we are used to. The size of your TAM panel makes a difference.

5. It is more complex and It will take longer than you expected. 

Key learnings



Next steps

Improving the metadata on programs: consistent and complete, 
especially program genre

Improving the calibration model with data of registered users

Using census-data from different providers: common rules for video 
measurement & auditing

Publishing the data – market (agencies and advertisers) reaction

Measuring advertising?



Thank You!


