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China TV media facts
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Penetration of time-shifted viewing device (STB)
Necessary conditions of time-shifted viewing

® Penetration% of Time-shifted STB in TAM Panel

Penetration of time-shifted TV
equipment differs greatly
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Time-shifted viewing scale
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How much? Time-shifted viewing of all TV users

m PB viewing % of all TV users
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14% - Time-shifted viewing shares 2.5% of the Time-shifted viewing differs greatly

12% - daily TV viewing averagely, basing on across users with time-shifted equipment.
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How much? Time-shifted viewing of users with time-
shifted equipment

m PB viewing % of users with the time-shifted equipment
16%

Time-shifted viewing shares 5.6% of the Time-shifted viewing differs greatly

14%
daily TV viewing averagely, basing on the across users with time-shifted equipment.
12% users with the time-shifted equipment
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When? Daypart trend of time-shifted v

Timeshifted
Rating %

Peak Time
Time Shift: 21:30-22:00

Live Rating %

45
40

Peak time of time-shifted viewing is around

21:30-22:00, with Lhour later

time of live viewing.

0.9

Peak Time
Live: 20:30-21:00

than the peak

0.8
0.7
0.6
0.5

0.4
0.3
0.2
0.1
0

§0-¢¢

= | ive Rating = Timeshifted Rating

35
30
25
20
15
10

5

0

Gg:6¢ -
§0:G¢ -
SEve -
S0ve -
IRt
S0:€¢ -
ggiee -

0¢:S¢
00:G¢
0eve
00:v¢
oc:ee
00:€¢
0g:¢e

-00:¢¢
SET¢C -
S0:T¢ -
Ge:0¢ -
§0:0¢ -
GE6T -
S0:6T -
GE8T -
S0:8T -
SELT -
S0:LT -
GE9T -
S0:9T -
GEGT -
G0:GT -
SEWT -
SO-vT -
GEET -
SO:€T -
GeCT -
S0:¢T -
SETT -
SO-TT -
SE0T -
S0:0T -
G€'60 -
§0:60 -
G€E:80 -
§0:80 -
G€:L0 -
§0:20 -
G€:90 -
G0-90 -
G€:60 -
§0:60 -
SEW0 -
S0:v0 -
GE€0 -
G0-€0 -
§€:¢0 -
§0:¢0 -

0€:T¢
00:T¢
0¢:0¢
00:0¢
0€:6T
00:6T
0€:8T
00:8T
0¢:LT
00:4T
0€:9T
00:9T
0e:ST
00:ST
ocvt
00-vT
0ceT
00:€T
ocet
00:¢T
0€:TT
00:TT
0c:0T
00:0T
0€:60
00:60
0€:80
00:80
0€:20
00:20
0€:90
00:90
0€:50
00:50
0€v0
00:v0
0€:€0
00:€0
0€:c0
00:¢0

AUDIENCES
SUMMIT

THE
WORLD
2016

CCTV.
ME RSN

0
Q2
=
S
)
=
©
=1
o
[
=
[]
=
=
(]
S
=
S
e
[
o}
I}
3}
o
8
5
o}
=
=
0
®]
@
o
e
5
o
n

<
/N
Ll
=
m
=
<
g




Who? Audience profile of time-shifted viewing

Age 15-24 University

Age 65+

Primary School

Age 55-64 _ _ Age 25-34 Time Shift
Time Shift Higher
Younger Education
Age 35-44 Junior High
Senior High g
Age 45-54 achon School
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What? Programme type preference of time-shifted viewing

Viewing Share %

:
|
0 10 20 30 40 50 :
|
TV Drama 422 : .
_ ' When viewers watch
Variety ' playback or VOD, they spend
Movie ' 63% of their ti_me watching
_ . ' TV drama series and
Life Service | variety shows. For live
News . viewing this figure is 45%.
|
|
Documentary . Movies have a higher
Youth . viewing share in time-shift,
1 .
Sports | while News programmes
. have the opposite.
Finance ' E Time-shifted Viewing ®Live Viewing |
’ |
Law L4 :
o 54 |
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Time-shift increases program rating: Seasonal entertainment
Top programmes with a high time-shifted rating & high live rating

Program Name Channel Time Shifted Viewing Increase +%

Great Challenge T A2 Bk b CCTV1 15.0%
IAMA SINGER HZ2HF Hunan Sate. 14.7%
Sister Over Flowers fEAEAHAH Dragon TV

Top Funny Comedian Y REEIA Dragon TV

Yi Lu Shang You Ni —#& E &R Zhejiang Sate.

Wang Pai Dui Wang Pai ERYTFR  Zhejiang Sate.

Super Brain fx5& X fixi Jiangsu Sate.
24 Hours Z P4 /Nisf Zhejiang Sate.
AUV NANA BBZEX 2.5 Dragon TV 5.3%
The Greatest Love JEX 2+ Hunan Sate. 5.2% cc.rv ;,%ERLD
.,_. AUDIENCES
Source: CSM Media Research, Jan-Mar 2016, 15 cities mE mmEE1m|:| SUMMIT
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Content based time-shifted viewing shows true fans

Rating% = 0.22 (+ 15%)

Rating%

20 - Highest Time Shifted Rating Rating% = 1.09
+27% 20:24 - 20:40

18 1 < > +20% 20:40 - 21:00

1.6 - m Time Shift ®mLive
1.4
1.2 -

1.0 A

0.8

0.6

0.4 .
Channel: CCTV1

0.2 Program: Great Challenge

0.0
20:00 20:05 20:10 20:15 20:20 20:25 20:30 20:35 20:40 20:45 20:50 20:55 21:00 21:05 21:10 21:15 21:20 21:25 21:30 21:35 21:40

Live Time: 20:06 - 21:29, March 20

When viewers play back the program, they can choose to watch the part of programs real attractive, and fast forward

the others. Time-shifted rating help the program producers to get more idea of the effectiveness of program content IV%ERLD
_ to study what kind of content or what element can drive more attention. é]cw. AUDIENCES
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Content based time-shifted viewing shows true fans

Female, Young, Higher

Education

More Active Viewing More Flexible Interactive : :
. More Passionate Viewer
Demand Operation

Audience Profile% Channel: CCTV 1
58.3

Program: Great Challenge

51.0

51.7 65 over

University
55-64

Seinor High School 45-54

35-44
Junior High School

25-34 Sl

Primary School 15-24

Male Female Age 4-14

M Timeshift M Live
Source: CSM Media Research, Jan-Mar 2016, 15 cities
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Key influential factors of time-shifted viewing

Time-shifted
Viewing

AN

FenslEiion ¢ e Timeshift service content Playback and VOD using

interactive STB and
timeshift service user

provided by the operator habit of users
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How time-shifted ratings can provide guidance to media
and content producers

N
~ - . Content is the core of time-shifted ratings. It allows
— — Innovation audiences to actively choose what to watch and when to
""" watch. Time-shifted ratings provide long-tail viewing trends
- after initial broadcast. It's the key transition from linear
viewing to cross media viewing.
[]
Scheduling 1 77777t TT T T T T oo m e m T m e
=S

By analyzing time-shifted viewing trends, and audiences’
usage of VOD and playback content, it provides beneficial
insightful experience for cross media broadcasting.

[:> Cross-media

broadcasting
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