
Measurement through the Return 
Path 
Creating an African Tapestry 



Owning the end to end system 
 

Allow us to create new pictures 



Bringing different metadata together to attribute VOD 

to consolidated viewing 

EPG Playout System VOD Playout System 

New Linked Database 



Bringing live TV and VOD into a single measurement 

Total Impressions Live VOD Playlist Buffered Consolidated

1   M-Net 44% 21% 28% 7% 48 338               

2   SuperSport 2 96% 1% 0% 2% 21 219               

3   SuperSport 1 91% 2% 2% 5% 20 771               

4   kykNET 69% 2% 17% 12% 19 146               

5   Comedy Central 82% 2% 10% 6% 14 850               

6   Discovery Channel 82% 0% 14% 4% 14 349               

7   SABC 2 80% 1% 16% 3% 13 006               

8   SuperSport 3 94% 3% 0% 2% 12 863               

9   Vuzu Amp 40% 38% 21% 1% 12 028               

10 eNCA 97% 0% 0% 2% 12 020               

11 M-Net Movies Premiere 76% 18% 3% 2% 11 887               

12 M-Net Edge 40% 46% 13% 1% 11 611               

13 TRACE Urban 97% 0% 0% 2% 11 346               

14 Total Zapper Interactive 100% 0% 0% 0% 9 881                 

15 SABC 1 92% 2% 3% 4% 9 653                 

16 M-Net Movies Family 92% 4% 2% 3% 9 596                 

17 M-Net Movies Action+ 90% 6% 1% 2% 9 345                 

18 M-Net Movies Comedy 92% 3% 2% 3% 9 026                 

19 HISTORY 77% 0% 19% 3% 8 302                 

20 Nickelodeon 89% 3% 6% 2% 8 230                 

Source: InfoSys  & Explora , 4-Apr-1 may, Whole day excl 04:20-04:50. Reach: 30 seconds 



Stitching viewership together  Game of Thrones 
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  % Contribution to Total 

  Linear Playback VOD OTT 
Episode 1 7.63% 6.37% 84.90% 1.11% 

Episode 2 3.34% 3.93% 91.94% 0.78% 
 



Creating different texture: Return path under lock & key 
The value of the data in totality is too powerful 

Advertisers have a custom view 

Access Summary 

TRACE 

Trace Sport Stars 

Music Genre 

Detailed Channel list  

TRACE 

TRACE Sport Stars 

MTV Base 

One Gospel 

TRACE Urban 

VH1 Classic 

Access Summary 

FOX 

Fox 

Fox Crime 

Documentary Genre 

Detailed Channel list  

FOX 

Fox 

Fox Crime 

Animal Planet 

BBC Earth  

C&I 

Discovery World 

ED 

HISTORY 

ID: Investigation Discovery 

Ignition 

NatGeo Wild 

National Geographic Channel 

Access Summary 

Detailed Channel list  



Making the data functional 



Making the data functional 



Building a new African Database 



The building blocks 

Household Data 



Threading viewing together across the countries 
Africa magic epic’s performance 
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Return path the tapestry of viewing 
Telemundo’s performance  

43% 4% 38% 0% 15% 
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Source: Pan Africa, 06h00-24h00, 01 Feb 2016 – 30 Apr 2016 Total households 



The same broadcast performs differently by market 

16-Apr-16 Start time End time HH TVR 

Norwich vs Sunderland  

16-Apr-16 Start time End time HH TVR 

Newcastle vs Palace 
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Extending the tapestry 

 Add on more territories 

 

 Further alignment in TV and OTT viewership measurement 

 

 Introduce new  metrics to our channel partners 

 

 Build new norms  

 

 Enrich our meta-data as a tool to encourage content discovery 






