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Ek The Consumer
is Boss 99

P&G CEO, A.G. Lafley
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THE BIGGEST PRIORITIES FROM HONG KONG

THREE-SCREEN CROSS-MEDIA CONSUMER DEMONSTRATING
VIDEO MEASUREMENT CENTRIC TRUE ROI
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GLOBAL TV REVENUES

OFCOM International Communications Report 2012
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TV CONTINUES TO DOMINATE
TV INDUSTRY REVENUES BY SOURCE

£211bn £221bn £221bn £242bn
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YOY CAGR (4yr)
£258bn  6.7% 5.2%

£105bn 3.5% 1.8% mAdvertising

-0.2% 1.4% ™ Public funds

10.5% 9.0% mSubscription

CONNECTION

@ P g THE WORLD
® . AUDIENCES

L SUMMIT 2013



TV IS STILL KING!
BUT WHAT DO WE MEAN BY TV?

14

The medium around which all
others revolve because of TV's
power to expose us to creative
works, music, movies, books —
and get us talking about them. ,,
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Netflix CEO Calls "House of Cards’ Down Payment on
Original Content

Reed Hastngs sees the busmess 252

kenger-term opportumity and provides an
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Information is Beautiful
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FROM TAM TO VAM
TV AUDIENCE MEASUREMENT TO VIDEO AUDIENCE MEASUREMENT
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Th 13/12/2012; Ind. 4+; SpainWhole day,
Cuota

1000 89 20
1000 101 20
1000 7.6 13
1000 6.5 1.5
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"‘) WHICH OF THESE DO YOU USUALLY DO
WHILE SURFING THE INTERNET?
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Listen to Listen to Chat on Send text
non-internetradio  internet radio wdeosl DVDs mobile phone  messages
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"‘) LISTENING TO OR WATCHING TV KANTAR ﬁﬁﬂ?
WHILE SURFING THE INTERNET TGi

Ireland Germany
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SOCIAL TV

MULTI-MEDIA TASKING IS GROWING y

40% of all Twitter Traffic during peak time is about TV

Source: SecondSync

3 UK TV series 90/ of all UK TV viewing nali of all Twitter
accounting for T In the last year, drove activity
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CENSUS
DATA /

= NEW OPPORTUNITIES




CONSUMERS EXPERIENCES
CREATE DATA
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THE FUTURE WILL BE
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