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THE BIGGEST PRIORITIES FROM HONG KONG 
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 THE TV-HUNGRY CONSUMER 



GLOBAL TV REVENUES 
OFCOM International Communications Report 2012  
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TV CONTINUES TO DOMINATE 

OFCOM International Communications Report 2012  

TV INDUSTRY REVENUES BY SOURCE 

£95bn £103bn £111bn £121bn £133bn 
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TV IS STILL KING! 
BUT WHAT DO WE MEAN BY TV? 

The medium around which all 

others revolve because of TV’s 

power to expose us to creative 

works, music, movies, books – 

and get us talking about them. 
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FROM TAM TO VAM 
TV AUDIENCE MEASUREMENT TO VIDEO AUDIENCE MEASUREMENT 
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 THE ENGAGED CONSUMER 







SOCIAL TV 

MULTI-MEDIA TASKING IS GROWING 

40% of all Twitter Traffic during peak time is about TV 
Source: SecondSync 

30 UK TV series               of all UK TV viewing                      of all Twitter                

accounting for         in the last year, drove                   activity 9% half 



@weloveaudiences 
#audiencessummit13 



 THE RICH CONSUMER 



David Abraham,                                    

CEO Channel 4 

 

The new oil …of television 



= NEW OPPORTUNITIES 



CONSUMERS EXPERIENCES 
CREATE DATA 
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THE FUTURE WILL BE 





 

 

 






