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TWO KEYS ROLES FOR SOCIAL DATA

@ Feedback Mechanism - real time reactions from thousands of viewers.

® Metric for measuring the interactive audience - used as a secondary currency for ad
pricing / placement
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39 channets
1,000 programmes per day
1,000,000 weets per day
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THE PLATFORM

(@® SecondSync

TV MetaData

) ) Extraction
Social Media
Search, Filter, Analysis

Broadcast
Stream Analysis
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TWITTER

Immediacy

Public Platform

Networks not limited to friends
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TWITTER

10 million active twitter users in the UK
ESESES KR K|

1 0 million active twitter users in the UK
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MAPPING TWEETS TO PROGRAMMES

Adaptive Search

Basic set of terms }

Removal of
false positives
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ORGANIC HASHTAGS
#FagAshBreath

TWEETS




DASHBOARD
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© 00  1weedeck * | o7 Garret Keogh (garr: x| ([)speakers & Agends x | HMRC: VAT account | @ IRIs Opengooks 0. x | ' Second Syne * | @Create anewFiddlc x| [ second syne x \\
€ - C @ hups://epg.secondsync.com/episodes.html#Sat-Jan-19-2013 /totals WS B SO N QA ﬁm S G =

i

ALL CHANNELS, ORDERED BY TOTAL VOLUME

GENDER TWEETS / TIME PEAKTPM AVERAGE TPM TWEET VOLUME SHARE / TIME

P T T mE  Awh 2070 968 78,368 54.26%

0 2 ° GENDER TWEETS / TIME PEAKTPM AVERAGE TPM TWEET VOLUME SHARE / TIME

?APTL!}:ﬁA"LI 2013 | 7:00PM - 8:30PM [ M 995 403 401966 39.18%

TWEETS / TIME PEAKTPM AVERAGE TPM  TWEET VOLUME SHARE / TIME

03 B TSHOETHE DAY L 1482 341 31473 31.76%

GENDER TWEETS/ TIME PEAKTPM AVERAGETPM  TWEET VOLUME SHARE / TIME

04 4 e [ N 257 82 16930 11.78%

GENDER TWEETS / TIME PEAKTPM AVERAGETPM  TWEET VOLUME SHARE / TIME

05 & Z5RuisaTs A 650 180 13,307 11.26%

GENDER TWEETS / TIME PEAK TPM AVERAGE TPM TWEET VOLUME SHARE / TIME

06 i S e [ [ N S V) 80 11327 6.12%

GENDER TWEETS / TIME PEAKTPM AVERAGETPM  TWEET VOLUME SHARE / TIME

(VR oy S— [ 161 70 9307 40.71%

CON AIR GENDER TWEETS / TIME PEAK TPM AVERAGE TPM TWEET VOLUME SHARE / TIME
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DASHBOARD

1800 | M TweetDeck. x '\ W Garret Keogh (garre x | @Spnkm &Agenda X | HMRC: VAT account x | @ IRIS OpenBooks : O x ' [ Second Sync x| @ Create a new Fiddic x" [ second Sync x

!(— C | § https://epg.secondsync.com/channels.html#Fri-Dec-21-2012/Sun-Jan-20-2013 e f @ it

o3 Channels
21 DEC 2012 - 20 JAN 2013

TOP CHANNELS ORDERED BY TOTAL VOLUME

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

01 S ransissIons. 21 oEc 2020 san 2015 Ml 10424 65 4260 2,581,768

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

02 sy T mssions. o1 occ sors- 20 san 2008 m 4,698 29 2525 1,843,317

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

03 %’ g&‘:i’::sﬂ;s:mr\s, 21 DEC 2012 - 20 JAN 2013 -- 2r844 19 1.70] 1 |53 1 '1 []2

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

04 6 FZI:DAF:{EJE:I\SSS\DI\S, 21 DEC 2012 - 20 JAN 2013 -- 1 Uf376 13 1’266 1 ,496,234

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

05 @ Fotd TRANSMISSIONS: 21 DEC 2012 - 20 JAN 2013 -- 3,635 12 1,000 1 ,000,977

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

(IS . [ . 2411 26 1721 691,826

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

07 i'tyz LT;}TEHANSMISSIONS. 21 DEC 2012 - 20 JAN 2013 -- 1 ,480 7 783 547,981

MTV GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

08 1088 TRANSMISSIONS: 21 DEC 2012 - 20 JAN 2013 -- 243 3 351 337,632
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DASHBOARD
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20 DEC 2012 - 19 JAN 2013

TOP SERIES ORDERED BY TOTAL VOLUME

0

© G CELEBRITY BIG BROTHER

52 TRANSMISSIONS: 20 DEC 2012 - 19 JAN 2013

PEAK TPM

10,376

AVERAGE TPM

256

AVERAGE VOLUME

24,709

TOTAL VOLUME

1,186,049

02 A E& EASTENDERS

36 TRANSMISSIONS: 20 DEC 2012 - 19 JAN 2013

PEAK TPM

10,424

AVERAGE TPM

363

AVERAGE VOLUME

19,439

TOTAL VOLUME

680,380

. SPLASH!
b/ 3 TRANSMISSIONS: 20 DEC 2012 - 19 JAN 2013

4,088

1,090

112,360

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME
} THE BIG BANG THEORY

03 £ e 221 TRANSMISSIONS: 20 DEC 2012 - 18 JAN 2013 . 210 2'959 429'049

GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

337,079

06 ooz MIRANDA
[®lg1=l 4 TRansMISSIONS: 20 DEC 2012 - 19 JAN 2013

4,550

1,507

69,863

. w2 TAKE ME OUT GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME
05 by 8 TRANSMISSIONS: 20 DEC 2012 - 19 JAN 2013 -- 4,698 36,738 293 ,904
GENDER PEAK TPM AVERAGE TPM AVERAGE VOLUME TOTAL VOLUME

279,453

07 MATCH OF THE DAY
12 TRANSMISSIONS: 20 DEC 2012 - 18 JAN 2013

GENDER

PEAK TPM

2,879

AVERAGE TPM

196

AVERAGE VOLUME

19,602

TOTAL VOLUME

235,222

63 TRANSMISSIONS: 20 DEC 2012 - 18 JAN 2013

08 4 @ HOLLYOAKS

GENDER

PEAK TPM

1,734

AVERAGE TPM

AVERAGE VOLUME

3235

TOTAL VOLUME

197,313
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@ Africa

TOTAL voLumt UNIQUE USENS

71 350 51,730

AVERAGE TPV FLAK TPM SHAREST

928 1,850  55. 2%
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DEMOGRAPH
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A rew Duwd Attenborough programme s the best start to 2013 you could wish for 1 2[]31
tegend #AING

LAURA ADAMS 162 FOLLOWE NS - - e 55% i I * 45‘&"

Exciied much? #Atrca sbbo #Davidasttenborough 2 2031

LAMYAH 7O FrOALONERS) L

ocooh Afnca on BAC Y 9pm - Attenborough do your thang #hakunamatota 2031

LEW BRENNAN (273 FOLLOWLENS) ML TWITTER CLIENT

Cuwvid Attenborough Spm Afnica wooooco 2031 Teittor for iRhone 8%



Africa

KALAHARI | WED 02 JAN 2013 | 9:00PM - 10:00PM
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SOCIAL AUDIENCE

TOTAL VOLUME UNIQUE USERS
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55% il 459,
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SOCIAL AUDIENCE
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kv Broadchurch —

MON 22 APR 2013 | 9:00PM - 10:05PM
TOTAL VOLUME UNIQUE USERS  IMPRESSIONS  AVERAGE TPM

260 70 137,318 2079M 2545
/ 438%  66.1% 8493 V% 724

TWEETS PER MINUTE
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INTEGRATED CAMPAIGNS

® During 2013 Superbowl 75% Brands integrated social into ads (source:Forbes]

® New Twitter ad product allow brands to directly target tweeters who see their ads

® For brands the TV spot is now just the starting point for a campaign

® The brand story continues on Twitter. Cross pollinates to other social media

® Audience numbers alone are not enough to predict digital interaction



TV IS JUST THE BEGINNING




THE VALUE OF SOCIAL DATA TO A BROADCASTER

Spontaneous Feedback

Should Utopia have a second series?

- “Second series ! Second series ! There has to be ! #Utopia

- “UTOPIA YOU CAN'T END THERE"

- “Utopia has been the craziest and best show on for a while”
- “There had better be a series two #utopia”

e Commissioning

Could Youngers have filled an hour slot?

- “I swear it just came on how can it already be finished, what sort of nansense? #Youngers”
- "Mate Why Was That So Short? Felt Like Some Long Advert #Youngers”

- “youngers felt like a 5 min ting”

- “Wait, | thought it would be an hour long ? #Youngers”

How did viewers react to the Grand National advert?

- "Just seen the [@Channel4Racing advert for Grand National, brilliant!”

- “CH4's Grand National ad is very very impressive!”

- “Genius ad announcing the arrival of The John Smith's Grand National on @Channel4Racing
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THE VALUE OF SOCIAL DATA TO A BROADCASTER

Proof that content is engaging

08 APR 2013 - 14 APR 2013

TOP TRANSMISIONS ORDERED BY TOTAL VOLUME

TWEET VOLUME
\ MADE IN CHELSEA
0 1 a MON 08 APR 2013 | 10:00PM - 11:00PM 304,431
TWEET VOLUME
BRITAIN'S GOT TALENT
02 lb SAT 13 APR 2013 | 7:00PM - 8:35PM 276,121

TWEET VOLUME
el THE VOICE UK
03 BLIND AUDITIONS | SAT 13 APR 2013 | 0:45PM - 117,257

0 4 2 CELEBRITY JUICE RS it
lth THU 11 APR 2013 | 10:00PM - 10:50PM 73,446
) GEORDIE SHORE L i
v l TUE 09 APR 2013 | 10:00PM - 11:00PM 68,811
Source: SecondSync
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THE VALUE OF SOCIAL DATA TO A BROADCASTER




THE VALUE OF SOCIAL DATA TO A BROADCASTER

Encouraging innovative advertising

ThreeUK & W Follow
@ThreeUK

Want to catch the moonwalking pony again? He's giving it
a wiggle over on YouTube: youtu.be/EkrosTolaio
#DancePonyDance

8:26 PM - 2 Mar 2013

Three - The Pony #DancePonyDance

@& YouTube @YouTube

1,147 RETWEETS 346 FAVORITES « 3 %
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THE VALUE OF SOCIAL DATA TO A BROADCASTER

Encouraging innovative advertising

Dance Pony Dance

MARCH 1ST | FRI 01 MAR 2013 | 7:00PM - 11:00PM SOCIAL AUDIENCE

TOTAL VOLUME UMIQUE USERS
800 I
500 AVERAGE TPM PEAK TPM IMPRESSIONS

53 905 5.4M
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THE VALUE OF SOCIAL DATA TO A BROADCASTER

Encouraging innovative advertising

Dance Pony Dance

MARCH 1ST | FRI 01 MAR 2013 | 7:00PM - 11:00PM SOCIAL AUDIENCE
TOTAL VOLUME UMIQUE USERS
2.6k Tweets 1 3 7 1 5 12,147
800 I
2.4k Tweets
AVERAGE TPM PEAK TPM IMPRESSIONS

600

53 905 5.4M
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200
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Source: SecondSync

68%

CONNECTION



THE VALUE OF SOCIAL DATA TO A BROADCASTER

Encouraging innovative advertising

Audience (Millions) Tweets

8 15000

6 |
10000

4 .

5 | 5000

o I N

Coronation St Chatty Man Coronation St Chatty Man

Chatty Man generated 5x as many #dancePonyDance tweets per user

Source: SecondSync
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THE VALUE OF SOCIAL DATA TO A BROADCASTER

Tweeots top

BT Beth Jackson
u Haroyouseoingthis promotheus Iooks epic maant

Erica Farmer .

How amazingly good does Prometheus look?!
#areyouseeingthis

Cralg Taylor
Ridley Scott back to his best - sci-fl. Sareyouseeingthis

Promethous is shaping up 10 be the best film of the yoar
Awesome cast, fantastic director. Can't walt

WarwyOummenngthie

#areyouseeingthis g & | | James Sinfield

Keith Masson

Not avaﬂable on C4+1 4 Baroyousecingthis the new Promothous trailer is incredible
Wish | coudd crvoaenically fraere mvasil until 1at _lune

Usetname and photos may be shown
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GOING FORWARD

Understanding the conversation on Facebook

#facebook
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GOING FORWARD

Pushing social further up the creative curve
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